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Executive Summary

Spirit Health Group® and its national corporate and advocacy partners have worked for
the past five years to improve awareness and access to populations at risk for heart and
cardiovascular diseases. Using an evidence-based curriculum developed in
collaboration with the National Heart, Lung, and Blood Institute (NHLBI), participating
Spirit hospitals train primary care physicians and other entry-point clinicians in gender-
sensitive aspects of diagnosis and care for at-risk populations. Consumer screenings
and staff education spearhead the multi-pronged effort to improve cardiovascular care,
treatment and compliance.

Since its inception, HeartCaring has grown to 46 hospital markets in 22 states. This
report highlights the accomplishments of this innovative hospital network during the
April 2009 - April 2010 program year and includes details on the May 2010 annual
HeartCaring Conference. Hospitals have demonstrated exceptional effectiveness in
reaching their communities with access to screenings (p.17), and reaching those in the
appropriate risk categories. The national program impact is highlighted in the boxout
below.

HeartCaring has gained national attention (see p. 38), was recognized by a
Congressional proclamation (p.15) and HeartCaring staff have been appointed to
government task forces and expert panels (p. 16). The core curriculum was updated
and enhanced (see p. 12) and a Continuing Medical Education track was added to the
annual conference (see p. 28-29).

Over the program year, HeartCaring hospitals have developed creative applications of
the program (see p. 41) and effectively recruited physician champions (p.34-36). They
have also networked as non-competing institutions to exchange best practices and new
ideas (see p. 24).

Heart Car i n gatsersiisaetpi 96l®) adve directly participated in the national
HeartCaring hospital network through the promotion of brand-specific cardiovascular
health messages and materials (see pp. 11, 36-37).

Most importantly, women and their families have received important life-saving
cardiovascular messages and access to screenings with the associated improvements
in early detection, prevention, diagnosis, and ultimately treatment and improved
compliance.

Program Year 2009-2010:
1 90,000+ Cardiovascular Risk Assessments, Screenings and consultations
1 500+ Cardiovascular Education Events
1 5000+ Consumers Screened for P.A.D. during September awareness campaign
0 16% of those screened found to be at High/Moderate Risk for P.A.D.
150+ P.A.D. Screening Events
6000+ Hospital Staff Educated
700+ HeartCaring Designated Clinicians nationwide 4
500,000+ Materials distributed to Clinicians
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HeartCaring Overview - Description and Goals

HeartCaring®is a national initiative presented by U.S. hospitals, powered by Spirit
Health Group. In its fifth year, HeartCaring has become a proven tool for hospitals
seeking innovative methods of increasing revenue volume in cardiac (and related)
service lines. It has also become a strong physician integration tool, allowing
HeartCaring hospitals to develop stronger ties with their primary care physicians,
ob/gyns and other entry-point providers in order to create referral pathways between
primary care and cardiology groups.

Spirit Health Group created HeartCaring in 2005 recognizing that the cardiovascular
disease needs of men and women are very different. Eighteen markets participated in
the first year, and the commitment to practicing a gender-sensitive approach to
cardiovascular medicine has since expanded to 40+ U.S. markets.

The HeartCaring strategy focuses on gender differentiation in cardiovascular care

through an innovative approach to professional education and outreach, clinical

excellence and consumer education. HeartCaring education leads with a focus on

w 0 me rheéads, addressing the challenges of early detection, rapid treatment and
appropriate rehabilitation for womends cardio
85% of all healthcare decisions, HeartCaring provides gender differentiation messages

that help both physicians and female consumers care for everyone in a family.

Through HeartCaring, Spirit Health Group provides hospitals and clinicians national
exposure, credibility of advocacy affiliations, exclusive market differentiation, advertising
templates, media kits and evidence-based educational materials for clinicians and
consumers. The HeartCaring inventory of leading-edge research and knowledge
includes risk factors, early detection and therapeutic modalities regarding cholesterol,
hypertension, P.A.D., stroke, D.V.T., devices/stents, genetics, cardiometabolic disease
and diabetes, nutrition, smoking cessation and exercise.

HeartCaring hospitals demonstrate excellence in gender-sensitive cardiovascular care
by directly inviting primary care physicians into a formal collaboration to heighten
prevention, diagnosis and treatment of cardiovascular disease in women. Once




engaged, these designated clinicians become connected to their local HeartCaring
hospital for appropriate patient referral, ultimately increasing cardiovascular profitability
and ensuring that women receive the care they need.

HeartCaring bridges the critical gap between the messages delivered in the exam and
the ability to access important screenings, diagnostics and treatments, and enables
patients to follow through with their prescribed care. HeartCaring markets concurrently
provide exciting health-u-tainment™™ events and educational materials to inspire women
to care about their heart health and influence the health of the entire family.

The program byline AYour Heart 1is in Your Han
primary care physicians, other entry-point providers, cardiologists and consumers

working together to prevent cardiovascular diseases and conditions. HeartCaring is a

working business model that benefits hospitals, physicians and consumers alike.

The Goals of HeartCaring
The goals of the program include:
1 Position and differentiate hospitals as regional leaders in gender-sensitive
cardiovascular care.
1 Ensure that hospital and physician practices recognize the unique heart
healthcare needs of women and other at-risk populations.
1 Motivate women to make positive healthy choices for themselves and their
families to prevent heart disease.

HeartCaring Strategy

HeartCaring hospitals are committed to positioning and differentiating themselves as the
regional leader in gender-sensitive cardiovascular education. HeartCaring is a strategy
designed to reach both physicians and their communities through an innovative and
customizable suite of tools designed and validated with hospital input. HeartCaring is a
physician engagement and business building tool to drive increased cardiovascular
diagnostics, inpatient volume and market share.

HeartCaring hospitals are activated once they complete a one-day orientation course.
Theone-day session i st ao pf-tane aclivatiarsof HedrtGasing and
covers the background strategies, educational components and resources available for
success. The program is launched locally after careful alignment of program goals to
support the strategic goals of the healthcare system to drive business. Using the
evidence-based curriculum developed in collaboration with the NHLBI, hospitals select
and train primary care physicians and other entry-point clinicians on gender-sensitive
diagnoses and treatment recommendations and designate them as HeartCaring
practices. Spirit provides hospitals with unique patient education materials and tools to
guide patients in reducing their personal risk for cardiovascular diseases and conditions.




To further increase awareness and give women the opportunity to take action for their
health, each hospital hosts consumer events, staff education and screenings throughout
the year. Hundreds of thousands of educational collateral pieces are distributed
nationwide resulting in millions of impressions. Local and national public relations efforts
attract earned media coverage. The HeartCaring website, HeartCaring.com, is an
electronic educational resource for consumers and professionals and generates internet
traffic and downloads, including a link to find local HeartCaring clinicians, hospitals,
events and national partners. Hospitals devise tracking and follow-up mechanisms to
capture outcome measurements such as improved access to care, enhanced physician
relationships, downstream revenue and market differentiation.

HeartCaring Benefits for the Consumer
A Access to community-based experts in gender-sensitive cardiovascular care
A Access to cardiovascular services including risk factor identification and
stratification diagnosis, intervention and treatment

A Resources for education and support

A Elevated confidence knowing that their primary care physician takes an active
interest in gender-sensitive medicine

A Access to free or low-cost health screenings and appropriate clinical referral

A Ease of entry into their local health-system with facilitated follow-up and care
(similar to a navigation model)

A Health tracking tools paired with education and clinical follow-up to ensure active
involvement in the treatment

A Increased clinical awareness of atypical symptoms in women leading to better

and more timely diagnosis and treatment T ultimately resulting in better health
and reductions in disability, morbidity and mortality

HeartCaring Benefits for the Hospital
HeartCaring helps hospitals improve heart health in their communities while profitably
integrating hospital and physician outreach initiatives. The three-pronged approach to
planning and implementation includes hospitals, clinicians and consumers:
A Enhanced relationships with primary care physicians, obstetricians/gynecologists
and other sub-specialty practices, as well as other clinicians and physician
extenders

Al mproved referral patt er ulas diagoosticdné hospi t al

ancillary services, resulting in increased cardiovascular diagnostic and treatment
volumes

A Credibility of affiliation, direct access and both educational and collateral support
from HeartCaring national partners, including National Heart, Lung, and Blood
Institute (NHLBI) The Heart Truth, the Vascular Disease Foundation, the
Peripheral Arterial Disease (P.A.D.) Coalition, and the Venous Disease Coalition

A Continuing education opportunities for hospital staff

A Press releases and ad templates for promoting market differentiation




National exposure, visibility and promotion on HeartCaring.com

Annual HeartCaring Conference, Orientation and monthly webinars

Networking with non-competing HeartCaring hospitals across the country
Access to the HeartCaring member log-in intranet

HeartCaring template and print materials for education, awareness and activation

I > > > >

HeartCaring Benefits for Physician Practices

A Gender-sensitive differentiation creating prominence in the local market
Recognition locally and nationally including practice promotion on the national
HeartCaring website

Comprehensive patient education materials and exam room tools

Actively involved and proactive healthcare consumers

Curriculum for professional education and training

Clinical updates in cardiovascular care

Access to national partners

Positioning as local expert speakers or media spokespersons

Entire practice and ancillary staff receive education

Support from the HeartCaring hospital with patient education, screenings, referral
management, diagnostics, rehab and compliance

> >
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HeartCaring Benefits for the Partner
A Dissemination of messaging targeting awareness
A Access to consumers in a fAtrusted health er
participating in the message and associated screenings
Access to a self-selecting consumer group already interested in the message
and particular disease state
Increased access to care through education and screening events
Increased clinical awareness and utilization of new and updated risk
assessments and diagnostic tools/methods and associated treatment
recommendations
Avalilability of differentiation message for sales force with local HeartCaring
physicians
A Increased consumer compliance due to awareness, access, interactive materials
and tracking/follow-up

>\
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http://heartcaring.com/

Spirit HeartCaring Partners

Spirit Health Group works with both corporate and national advocacy partners to achieve the
mutual goal of improving awareness and access to populations at risk for heart and
cardiovascular diseases. Spiritd setwork has the unique ability to direct the energies of its non-
competing network hospitals toward common goals, playing a key role in delivering messaging
and opening access for targeted populations. Spirit is proud to count The Bristol-Myers
Squibb/Sanofi Pharmaceuticals Partnership as a returning Program Sponsor. Spirit is also
proud of the long-term relationships with NHLBI The Heart Truth and the Peripheral Arterial
Disease (P.A.D.) Coalition. Spirit has recently added The Vascular Disease Foundation and
Venous Disease Coalition to the list of HeartCaring educational supporters. Finally, Spirit is
pleased to recognize Philips as a Conference Sponsor for the 6" Annual HeartCaring
Conference held in Washington DC in May of 2010.

About Spirit Health Group

Spirit Health Group® moves its targeted audiences, particularly women, to take action for their
health. Through its hospital members across the United States, Spirit Health Group is able to
deliver effective health messaging. Spirit motivates women to take action for their health and
the health of their families by delivering credible messages within a trusted healthcare
environment. Spirit Health Group combines the strengths of the Spirit Health Group Hospital
Network® with Spirit Health Media® and Spirit Health Partnerships® to accomplish these
objectives.

. . IN PARTNERSHIP WITH
About the National Heart, Lung, and Blood Institute (NHLBI)
Part of the National Institutes of Health, the National Heart, Lung, THE
and Blood Institute plans, conducts, and supports research h
related to the causes, prevention, diagnosis, and treatment of
heart, blood vessel, lung, and blood diseases; and sleep disorders.
The Institute also administers national health education campaigns
on women and heart disease, healthy weight for children, and other topics. NHLBI press
releases and fact sheets can be found online at www.nhlbi.nih.gov. The National Institutes of
Healthd The Nation's Medical Research Agencyd includes 27 Institutes and Centers and is a
component of the U.S. Department of Health and Human Services. It is the primary federal
agency for conducting and supporting basic, clinical, and translational medical research, and it
investigates the causes, treatments, and cures for both common and rare diseases. For more
information about NIH and its programs, visit www.nih.gov.

About The Heart Truth®

The Heart Truth® is a national awareness campaign for women about heart disease sponsored
by the National Heart, Lung, and Blood Institute (NHLBI), part of the National Institutes of
Health, U.S. Department of Health and Human Services (HHS). Through the campaign, NHLBI
leads the nation in a landmark heart health awareness movement that is being embraced by
millions who share the common goal of better heart health for all women. The centerpiece of
The Heart Truth is the Red Dress, which was introduced as the national symbol for women and
heart disease awareness in 2002 by NHLBI. The Red Dress® reminds women of the need to
protect their heart health, and inspires them to take action. To learn more, visit
www.hearttruth.gov.
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The Bristol-Myers Squibb/Sanofi Pharmaceuticals Partnership

sanofi-aventis
Sanofraventis is the worldés third | argest phar maceu
ranking number one in Europe. Backed by a world-class R&D organization, sanofi-aventis is

developing leading positions in seven major therapeutic areas: cardiovascular, thrombosis,

oncology, metabolic diseases, central nervous system, internal medicine, and vaccines.

Sanofi-aventis is listed in Paris (EURONEXT: SAN) and in New York (NYSE: SNY).

Bristol-Myers Squibb
Bristol-Myers Squibb is a global pharmaceutical and related health care products company
whose mission is to extend and enhance human life.

Philips Healthcare

Philips Healthcare understands that heart disease can manifest differently
in women than in men. As a leader in Cardiology Philips offers a complete
portfolio of solutions for women. Philips continues to work closely with

leading healthcare organizations, patients and clinicians to better understand heart disease in
women and provide solutions to improve early detection.

The Vascular Disease Foundation

Established in 1998 the Vascular Disease Foundation (VDF) is

the only multidisciplinary national public 501(c)(3) non-profit
organization focused on vascular diseases with the sole

purpose of providing public education and improving awareness about
vascular diseases. The mission of the VDF is to improve health

for all by reducing death and disability from vascular disease.

Peripheral Arterial Disease (P.A.D.) Coalition
The Peripheral Arterial Disease (P.A.D.) Coalition is an
alliance of leading health organizations, vascular health professional

societies, and government agencies that have united to raise public Per-pheral Arterlal Dlsease
and health professional awareness about lower extremity P.A.D. COALITION

Vascular Disease
Foundation

The Venous Disease Coalition

The Venous Disease Coalition (VDC) is a collaborative network of

professional and public organizations united by one mission to increase ®
public and health professional awareness of venous disease. The VDC is VENOUS DISEASE
a public and interdisciplinary consortium dedicated to promoting public

and health professional awareness of venous disease. The Coalition COALITION P
provides opportunities for members of the public, health care
professionals, clinician investigators and basic researchers, professional health
societies, government and health policy agencies, and other public and private
organizations to work collaboratively to improve public health by providing educational
programs regarding Venous Disease.
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Collateral Materials

In addition to the exam room materials provided to HeartCaring designated clinicians
described on p. 33, HeartCaring hospitals receive educational, promotional and
planning resources to help them more effectively diagnose, treat and monitor for
compliance. The HeartCaring members-only website offers a planning guide, launch
sheet, press releases, ad templates and archived materials. A partial listing of these
resources for 2009-2010 includes:

Clinical Curriculum PowerPoints:

(0]

Cardiovascular Disease in Women

V Module 1: Epidemiology
Module 2: Risk Factors
Module 3: Risk Assessment Tool
Module 4: Diagnosis
Module 5: Prognosis and Treatment Outcomes
Module 6: Update on Menopausal Hormone Therapy
Module 7: Behavioral Aspects for CVD Prevention in Women
Module 8: NIH Stroke Scale (pocket guide)
Module 9: Evidence-Based Guidelines for Cardiovascular Disease
Prevention in Women
Module 10: The Peripheral Arterial Disease Guideline: Evidence-Based
Management of Patients with P.A.D., P.A.D. Clinical Presentations,
Treatment, Revascularization Treatment for the Individual with P.A.D: The
Symptomatic Leg, Post-Surgical Care for the Individual with P.A.D: A
Shared Responsibility to Sustain Life and Limb, and Conclusions and
P.A.D. Resources

< << <K<K LKL

Consumer PowerPoints:

(0]

(0]
(0]
(0]

Women and Heart Disease

Stay in Circulation Facts About Peripheral Arterial Disease (P.A.D.)

Inspiring Women to Care About Stroke

What You Need to Know About Blood Clots or Deep Vein Thrombosis (DVT) and
Pulmonary Embolism (PE)

Educational Fact Sheets for Women

O O0OO0OO0OO0O0O0

o

Caucasians 43
African Americans

Latino (English)

Latino (Spanish)

P.A.D.

Stroke

Physician office staff talking points
on Lipids

Patient risk assessment form

-
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HeartCaring Program Improvements for 2010

Each year, Spirit expands and enhances the program offerings by adding new topics,
referencing advances in cardiovascular care and by listening to the needs and
suggestions of our member hospitals.

Materials

Spirit conducted focus groups and member surveys to determine the satisfaction with
the program collateral materials and resources, and appropriate updates were made. A
literature search was conducted by a Nurse Practitioner and the curriculum modules
were reviewed by a clinical review group comprised of nurses and physicians.

HeartCaring markets and Designated clinicians reported high satisfaction withthe i Yo u r
Heartls i n Your Hands o0 rgbookasithe signatureppeede.iThiil6- wo
page booklet contains sections for physician direction and comments, patient education

on a multitude of cardiovascular diseases and conditions, tracking pages for key areas

|l i ke exercise and a batk$age forsquick refdrenSey The t 0 ms 0
workbook resides in the exam room and is given to patients in the primary-care setting

to begin a dialogue and spur action on cardiovascular health, prevention, diagnostics

and intervention.

To complement the existing toolkit of materials, HeartCaring hospitals were provided
resources in various languages from the National Stroke Association, American
Diabetes Association, StopAfib, and the Food and Drug Administration. Monthly Spirit
Health Promotions offer a variety of PowerPoint presentations, fact sheets and talking
points on topics such as D o n 0ds a B&at (Afib), Navigating the Lunch Line, and Eat
and Live to Prevent Diabetes.

Enhanced Curriculum
Annually, Spirit focuses on a new and specific disease condition to improve diagnosis
and expand the current set of training materials for clinicians. Stroke was added in 2008
and deep vein thrombosis (DVT) was added in 2009. With the improved
physician/patient workbook platform, Spirit was also able to introduce materials
regarding cardio-metabolic syndrome, diabetes, anxiety and depression, sleep
disorders and stents/devices. In 2010, Spirit provided HeartCaring markets with
additional desk references to assist in risk stratification during global risk assessment
with patients:

1 ATPIIl Guidelines At-A-Glance Quick Desk Reference: a convenient exam room

overview that offers a step-by-step approach to recommended cholesterol
therapy goals. (Adult Treatment Panel, National Cholesterol Education Program,
National Institutes of Health)

12




1 Supporting Narrative to the Algorithm for CVD Prevention in Women: a two-page
summary format fr om LCoaulationMdideqld5:1481-1501).6s 200
Includes a short description of lifestyle intervention recommendations and class
[l interventions not recommended for CVD or MI prevention in women.

The NationalHeart, Lung and Bl ood I nstitut Blea®©Ofruthi ce on W
Professional Expert Panel is currently evaluating and updating the core curriculum and

official updates will be released in 2011. In the meantime, the clinical modules were

reviewed by a Spirit clinical team and data was updated where necessary. The literature

search conducted revealed opportunities to include current research sources and

additional links to resources were embedded in the notes sections of the PowerPoints.

To assist hospital educators in presenting the HeartCaring curriculum in a compelling
and interesting way, an Anecdote Library was compiled. This resource is a collection of
fun heart-healthy examples, descriptions, and interesting factoids for use when
presenting or crafting educational messages.

Through monthly webinars, HeartCaring members were kept current by a Nurse

Practitioner regarding newly-released articles and vetted resources posted to the

members-only website. Additionally, guest speakers were featured throughout the year.

For example, members were introduced-to the N
Atlases, online disease prevalence databases for health conditions such as P.A.D.,

congestive heart failure, and diabetes. Hospitals were shown how to access data at the

ZIP code level that can be used for community needs assessment, program planning,

and to influence hospital leadership and community policy makers.

Website

In 2009, the www.HeartCaring.com website was completely re-designed for consumer

access and navigation. It is now easier for consumers to find HeartCaring hospitals,

clinicians and September HeartCaring Screenings. They can download full-page

tracking forms that tie to the IgphiyrsiYaduwurn/Hand s

Orientation:

Spirit began offering three annual Orientation opportunities (spring, summer and fall) to
facilitate the orientation and launch of hospitals new to the HeartCaring network. This
allows new HeartCaring members to start their programs quickly, while enthusiasm is
high and goals are clearest. It also allows for faster and more seamless re-orientation
for members whose program or staff has grown, who have experienced staff turnover or
need a refresher to take their HeartCaring program to the next level.

13




Program Planning and Implementation
A number of resources were developed to assist hospitals in clearly communicating
their program goals and understanding the benefits of the synergy of the network:
A iThe HeartCaring Strategy :@cvmithesSPIl TALDO
presentation template to communicate the HeartCaring strategy and goals to
senior leadership, management or other stakeholders.
A How HeartCaring Works: a one-sheet handout for hospital staff that provides a
brief overview of HeartCaringdb s s t aPmnmg, Acfivation, and Results.
A Delivering Results: a two-page handout featuring short examples of effective
implementation of HeartCaring at the local level.

National Recognition, Alliances, and Opportunities:

The Spirit network of hospitals has enjoyed the support of key organizations such as the
NHLBI The Heart Truth, P.A.D. Coalition, and the National Stroke Association, as well
as the Vascular Disease Foundation and the Venous Disease Coalition. HeartCaring
hospitals have access to materials and resources also provided through the FDA and
the ADA. Spirit collaborated on a CDC grant application with the Vascular Disease
Foundation. Spirit Health Group was invited to work with AF Stat, a host of professional,
governmental and advocacy organizations, on the development of a national fiCall to
Actionoto raise awareness about the diagnosis and treatment of atrial fibrillation.

Joshua Davis, Spirit Health Group President, participated in a panel presentation on
Diabetes and the Power of a Brand at the ADA Community Volunteer and Leadership
Conference in Orlando on June 24" 2010. He additionally serves on the American
Diabetes Association's Women and Diabetes' Workgroup whose purpose is to raise the
awareness of diabetes among women, both as people with diabetes and those who
take care of their families.

The Assistant Deputy Secretary of Health (Science and Medicine), Dr. Anand Parehk,
spoke at both our annual Spirit National Executive Meeting and the 6™ Annual
HeartCaring Conference.

The network successes of the HeartCaring initiative were presented at the P.A.D.
Coalition Annual Meeting in Alexandria, VA in September of 2009 and at the StopAfib
National Policy Roundtable and the Heart Truth Professional Expert Panel in
Washington, DC in January of 2010.

The HeartCaring national network successes were featured in earned media interview
in 11 markets in 2009-2010.

Spirit Health Group was pleased to announce in May of 2010 that the United States

House of Representatives issued a Congressional proclamation in support of the efforts
of HeartCaring hospitals (see next page).
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United States House of Representatives Support for HeartCaring
Congressional Record

HON. THEODORE E. DEUTCH
OF FLORIDA
IN THE HOUSE OF REPRESENTATIVES

Wednesday, May 5, 2010

Mr. DEUTCH, Madam Speaker, | rise today in honor of the 6™ Annual HeartCaring Meeting of the
Spirit of Women Hospital Network, advocating on behalf of early diagnosis and prevention of
cardiovascular disease in women.

There are far too many misconceptions about cardiovascular disease in women. Cardiovascular
disease is the single most common cause of death among American women. In fact, more women die of
heart disease every year than every cancer combined. Nearly 37 percent of all female deaths, or roughly
400,000 deaths a year, are the result of cardiovascular disease, many of which can be prevented with
early detection and preventative care.

Spirit of Womends dedication to having an

m

i mproved health and | ifestyles of Americabds wome

Womends Heart Car i ng innpvativegapproach hateesgagesnhospitals, clinicians, and
consumers in early diagnosis and prevention of cardiovascular disease. The HeartCaring program not
only lowers healthcare cost by focusing on preventative care, but their focus on providing healthy
lifestyles to American women adds quality years

| wish to congratulate the Spirit of Women for their 6" Annual HeartCaring Meeting. Through their
commitment to improving the health of American women, the Spirit of Women Hospital Network has
proven that action is health.

t
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Governmental Appointments

Spirit of Women is proud of its many advocacy relationships and connectivity with government
health agencies, academic centers of excellence and national health organizations. Spirit of
Women works collectively with these organizations to provide input on matters of public policy
and to improve healthcare in the United States for women and their families.

Tanya Abreu, Spirit of Women President and National Program Director, has been appointed by
the U.S. Department of Health and Human Services Office on Women's Health to serve on the
Heart Attack Expert Panel with the singular goal of raising awareness for millions of women
across America about the signs and symptoms of a heart attack and the urgent need to call 9-1-
1 should symptoms surface. Tanya Abreu has been identified as one of the nation's experts in
women's health who can contribute significantly to this critical national campaign.

KaraBrisefio, Spirit of Wo Seaior Stsatedibt lzas hech appoined by the U.S.

Department of Health and Human Services Office on Women's Health to an 18-month term as a

member of the Heart Truth Professional Expert Panel. The Panel will work with research staff

fromthe DHHS Of fi ce lK@maMWomenttlse Jacobs I nstitute of W
George Washington School of Public Health and Health Services to update the existing national

guidelines for prevention of heart disease in women. There is a need for ongoing education of

healthcare professionals on the most recent recommendations for prevention and treatment of

heart disease in women and to insist that doctors and other health professionals take women

seriously when they present with heart disease risk factors.

Deb Snyder, Spirit of Women Director of Network Quality and Standards, participated at the
request of the U.S. Department of Health and Human Services Coordinating Committee on
Women's Health (DHHS CCWH) in A Summit for Action: The Health of Women and Girls
Beyond 2010 with national, state, and community leaders to develop a nationwide fAction
Agendaofocused on the health, wellness and safety of women and girls with three specific
outcomes:

1 Establishment of evidence-based, gender-specific health and wellness strategies for
optimal health in the 21st century.

1 Development of leadership and mentorship models that help achieve sustainable health
outcomes using systems and population-based approaches.

i Establishment of accountability for analysis and use of data by sex/gender, race/ethnicity
and age.

Spirit of Women Advisory and Supporting Relationships

T I'naugur al Me mber of the Department of Heal t h a
Health Advisory Board for educational campaigns such as Pick your Path to Health

1 Advisor to the National Institutes of Health We Can! program targeting obesity in youth

between 8 and 14 years of age

Active member of the Healthy People 2020 Consortium

Partner with The FDAOGs T&ké TimecoeCareihitiative mends Heal t

Partner with the U.S. Department of Defense Centers of Excellence for Psychological

Health and Traumatic Brain Injury serving veterans and their families

E

16




QL
HEARTCARING® ‘vobetisin o bowds

HeartCaring Screenings and Education Events

HeartCaring markets augment their Designated Clinician outreach efforts by providing
educational and awareness programming on cardiovascular health for their local
communities. In 2009-2010, 527 cardiovascular education events were held throughout
the country reaching over 90,000 individuals (not including the P.A.D. screenings
described below). These HeartCaring events provided opportunities for the public to
learn about risk reduction and to participate in screenings, lectures, risk assessments
and to consult directly with a clinician.
1 Screenings provided: blood pressure, body mass index, cholesterol, E.K.G.,
glucose among others
1 Risk assessments: general cardiovascular, Framingham, waist/hip ratio, diabetes
and depression
1 One-on-one patient consultations with a nurse or physician

To further the P.A.D. Coal iembenHheargCaringantarketsn a | me
offered 157 screenings in September of 2009. Of the 4,994 consumers provided with
vital screening and referrals:

1 79% were women (30% moderate to high risk)

1 21% were men (35% moderate to high risk)

Consumers Screened for P.A.D. Fall 2009
3845
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Hospitals facilitatedresul t s communi cation to the patientds
ensure appropriate follow up and further testing if necessary.

Sixty two percent of HeartCaring hospitals provide year-round screenings.
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P.A.D. education is a prominent part of the HeartCaring curriculum and is integrated into
year-round collateral materials. The clinical curricula contain seven PowerPoint modules
on P.AD.

During the September Screening campaign, 497,395
P.A.D. specific pieces of educational materials were

distributed, including promotional posters, postcards
and P.A.D. factsheets.

An email blast template was also provided to enable
hospitals to forward electronic announcements to
databases and employee groups.

Screening Postcard Front

PA.D.Whatisit

and why should

occurs when extra cholesterol and fat circutating i the blood collects on
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