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Spirit Health Group
®
 and HeartCaring

® 
 

Spirit Health Group and its network of HeartCaring hospitals are proud to be the primary 
resource for gender-sensitive cardiovascular information, education, diagnostics and treatment 
of heart and vascular disease.  Each September during national P.A.D. Awareness Month, 
Spirit Health Group mobilizes the hospital network to participate in the HeartCaring September 
P.A.D. Screening Initiative to raise awareness and reach under-diagnosed populations through 

accessible screenings across the country.   
 
Spirit is proud to provide this report detailing the activities, impact, and reach of the 
HeartCaring September P.A.D. Screening Initiative, supported in part by The Bristol-Myers 
Squibb/Sanofi Pharmaceuticals Partnership.  HeartCaring continues to create awareness and 
move consumers to take action for their vascular health.  The September P.A.D. Screening 
Initiative successfully creates P.A.D. awareness through pre-screening promotion, followed by 
risk-stratification at the screening, and ultimately followed by physician diagnosis and 
treatment.  
____________________ 
 
 
Spirit Health Group moves its targeted audiences, particularly women, to take action for their 
health.  Through its hospital members across the United States, Spirit Health Group is able to 
deliver effective health messaging.  Spirit motivates women to take action for their health and 
the health of their families by delivering credible messages within a trusted healthcare 
environment.  Spirit Health Group combines the strength of the Spirit of Women® Hospital 
Network with Spirit Health Media and Spirit Health Partnerships to accomplish these 
objectives. 
 
The national HeartCaring program, developed in partnership with the National Heart, Lung, 
and Blood Institute (NHLBI) The Heart Truth, is powered by Spirit Health Group® and activated 

by US hospitals that ascribe to the highest standards of excellence in womenôs health, 
education, and community outreach.  HeartCaring is sponsored in part by The Bristol-Myers 
Squibb/Sanofi Pharmaceuticals Partnership with educational support from Philips Healthcare, 
the Vascular Disease Foundation, the Peripheral Arterial Disease (P.A.D.) Coalition, and the 
Venous Disease Coalition.  
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Executive Summary  
 
 
Spirit Health Group first mobilized its hospital network in 2006 to make P.A.D. a priority and to 
reach under-diagnosed populations (see the P.A.D. Case Study on page 14).  Since its 
inception, the P.A.D. Screening Initiative has gained momentum and is now an integrated, and 
in most cases, a year-round strategy for consumer and clinician outreach at 40+ participating 
hospitals.  Twelve of these markets are in high-risk areas across the US, as identified by the 
National Minority Quality Forumôs top twenty five P.A.D. prevalence markets  
 
To further augment national messaging during P.A.D. National Awareness Month, Spirit Health 

Group activates its hospital network to create P.A.D. screening events at sites all across the 
country.  These screenings give consumers a tangible action step in response to call-to-action 
communications by linking them with local medical resources and providers (see pages 6-8). 
 
HeartCaring hospitals use many approaches to effectively communicate key P.A.D. messages 
in an effort to gain and hold the attention of consumers. Some of those approaches are: large 
scale media promoting screening events, holding availability in daily vascular ñclinicò 
schedules, setting up testing equipment in the offices of Designated Clinicians, promoting 
P.A.D. awareness and risk messages to bothconsumers and employees, etc. (see page 15 for 
examples of media outreach). In addition, Designated HeartCaring hospitals provide year-
round physician and clinician education ï all designed to improve the early identification, 
prompt diagnosis, and optimum treatment of cardiovascular diseases and conditions in women 
in their communities. 
 
Our member hospitals remain actively committed to this initiative and recognize that these 
events provide an opportunity for increased P.A.D. awareness and patient education, free (or 
low cost) screenings, improved patient care management, and community involvement ï all of 
which benefit the hospitals in both their community outreach and financial goals. 
 
Ongoing collaboration with credible national organizations such as the P.A.D. Coalition allows 
HeartCaring to facilitate the sharing of best practices throughout the hospital network.  For 
example, as part of this relationship our participating hospitals were introduced via webinar to 
the NMQF(National Minority Quality Forum) online P.A.D. Atlas as a tool to identify prevalence; 
they learned how to apply this information locally.  Three hospital case studies were written in 
2009 highlighting their successes with P.A.D. screenings.* 
 
Most importantly, consumers and clinicians have expressed appreciation for receiving life-
saving messages and access to screenings (see page10). 
 
*Copies of these case studies can be found at heartcaring.com 
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P.A.D. Screening Initiative Event Overview*                
 
2009 HeartCaring September P.A.D. Screening Initiative At-a-Glance 
  
Á 43 markets participated in 21 states 

 
Á 63 screening events were offered in September and October 2009 

Note: 10 markets held multiple screenings throughout September and October where 
date/times were not reported; these were counted a single event for reporting purposes. 
 

Minimum number of patients screened: 4,994 
* Based on 81% of reporting markets 

 
Á 62% of hospitals report P.A.D. screening availability year-round and provide a minimum 

of 1500 screenings annually. 
Note: Screening availability varies from scheduled individual appointments at the 
patientôs convenience to recurring weekly or monthly clinics. Others offer screenings at 
health fairs, as an employee benefit, or for participants of a hospital sponsored walking 
club or outpatient diabetes center. 

 
Á Of the 3,494 participants screened for P.A.D. in September and October: 

o 79 % were women 
o 21 % were men 

 
Of the women screened in September and October: 

o 14.6 % were identified as high risk 
o 15.6 % were identified as moderate risk 
o  69.8 % were identified as low risk 

Of the men screened in September and October: 
o 22.5 %  were identified as high risk 
o 13.2 % were identified as moderate risk 
o 64.3 % were identified as low risk 

 
Follow-ups and appropriate referrals were provided as necessary to primary care physicians, 
cardiologists, internists, and vascular surgeons.  
 
Hospital clinicians and physicians distributed almost half a million pieces of educational 
collateral, generating more than 20 million impressions. Collateral materials included:  
Á Awareness-generating pre-event posters 
Á Pre-event postcards 
Á Educational fact sheets 
Á Women and P.A.D. brochures 
Á Stay in Circulation Community Action Toolkits 
Á HeartCaring Newsletters 
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National P.A.D. Screening Events List  
 

The following roster of events lists P.A.D. screenings held in Spirit communities in 21 states 
across the nation. These events offered consumers the opportunity to be screened for their 
risk of peripheral arterial disease and to receive appropriate referrals. 
 

DMA Hospital  City State Event Date 

Grand Rapids-
Kalamazoo-Battle 
Creek Allegan General Hospital Allegan MI 9/21-9/22/09  

Phoenix  Banner Desert Medical Center Mesa AZ 9/16/09 

Billings Benefis Health System Great Falls MT  October PAD screenings 

Norfolk-
Portsmouth-
Newport News 

Bon Secours Hampton Roads DePaul 
Medical  

Center and Maryview Medical Center Portsmouth VA 
Screenings throughout 

September  

Norfolk-
Portsmouth-
Newport News 

Bon Secours Hampton Roads Mary 
Immaculate 

Newport 
News VA 

Screenings throughout 
September 

Denver Boulder Community Hospital Boulder CO 
9/2, 9/4, 9/9, 9/11, 9/16,  9/18,  

9/23, 9/25, 9/30/09 

Peoria-
Bloomington BroMenn Healthcare System Normal IL 10/21/09 

New York 
Brookhaven Memorial Hospital 

Medical Center Patchogue NY 9/9/09 

Corpus Christi Corpus Christi Medical Center 
Corpus 
Christi TX 9/11/09 

Indianapolis Decatur County Memorial Hospital Greensburg IN 9/29/09 

Champaign-
Springfield-
Decatur Decatur Memorial Hospital Decatur IL 

Screenings throughout 
September  

Johnstown-
Altoona- 
State College DuBois Regional Medical Center DuBois PA 9/9, 9/16, 9/21,10/21/09  

Hattiesburg-
Laurel Forrest General Hospital Hattiesburg MS 9/24/09 

Joplin-Pittsburg Freeman Health System Joplin MO 9/3/09 

Zanesville Genesis HealthCare System Zanesville OH 9/10/09 & 9/29/09 

Grand Rapids-
Kalamazoo-Battle 
Creek Gerber Memorial Health Services Fremont MI  9/17/09 

Dallas-Ft Worth Good Shepherd Medical Center Longview TX 9/17/09 

Myrtle Beach- 
Florence 

Grand Strand Regional Medical 
Center 

Myrtle 
Beach SC 9/30/2009 & 10/21/09  

Waco-Temple-
Bryan Hillcrest Health System Waco TX  8/29/09 

New York Holy Name Hospital Teaneck NJ 9/17/09 
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DMA Hospital  City State Event Date 

Harrisburg-
Lancaster-
Lebanon-York Holy Spirit Health System Camp Hill PA 10/09/09 

Pittsburgh Indiana Regional Medical Center Indiana  PA 9/12/09 

Charlotte Iredell Memorial Hospital Statesville NC 9/22/09 

Odessa-Midland Medical Center Hospital Odessa TX Ongoing screenings  

Dallas-Ft Worth Medical Center of Plano Plano TX 10/10/09 

Washington D.C. MediCorp Health System Fredericksburg VA 
 Screenings throughout 

September 

Cincinnati Mercy Hospital Anderson Cincinnati OH  9/26/09 

Cincinnati Mercy Hospital Fairfield Fairfield OH 10/8/09 & 10/10/09 

Omaha Nebraska Methodist Health System Omaha NE Ongoing screenings  

Denver North Colorado Medical Center Greeley CO 9/1, 9/8, 9/15, 9/22, 9/29/09 

Kansas City North Kansas City Hospital 
North Kansas 

City MO 9/26/09 

Memphis North Mississippi Medical Center Tupelo MS 
 Screenings throughout 

September 

Orlando-Daytona 
Beach-Melbourne Parrish Medical Center Titusville FL 9/24/09 

Peoria-
Bloomington Pekin Hospital  Pekin IL 9/16/09 

Atlanta Piedmont Hospital  Atlanta GA  Ongoing screenings 

Wilkes-Barre-
Scranton, PA Pocono Medical Center 

East 
Stroudsburg PA 9/22/09 

Chicago Provena St. Mary's Hospital Kankakee IL 9/9/09 & 9/23/09 

Greenville-
Spartanburg-
Asheville 

Spartanburg Regional Healthcare 
System Spartanburg SC 9/30/09 

Lafayette St. Elizabeth Regional Health Lafayette IN 9/15/09 

Waco-Temple-
Bryan St. Joseph Regional Health Center Bryan TX 9/10/09  

Sioux City St. Luke's Regional Medical Center Sioux City IA 9/30/09 

Houston The Methodist Hospital  Houston TX  Ongoing screenings 

New York Winthrop-University Hospital Mineola NY 9/10/09 
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Highlights from P.A.D. Screenings 
 
Each P.A.D. Screening Initiative market offered the Ankle Brachial Index (A.B.I.) exam for 
detection of lower extremity P.A.D. To further increase community awareness of 
cardiovascular risk reduction, hospitals offered a variety of additional educational and 
screening resources:  
 
Á Abdominal Aortic Aneurism  
Á Blood Pressure  
Á Body Mass Index  
Á Bone Density  
Á Cardiovascular Risk Assessment  
Á Cholesterol 
Á Doppler Ultrasound 
Á Glucose 
Á EKG  
Á Stroke Risk Assessment  
Á Pulse Oximetry 

 
A variety of providers directly participated in the P.A.D. screening events, representing the 
following specialties: 
 
Á Primary Care  
Á Cardiology 
Á Podiatry 
Á Internal Medicine 
Á Neurology 
Á Surgery 
Á Nursing (representing cath labs, cardiac rehab, and hospital units) 
Á Orthopedics  
Á Radiology  
Á Community outreach  
Á Vascular technology 
Á Wound care 

 
Hospitals pre-screened registrants for risk factors to ensure they were screening appropriate 
populations.  See page 22 for a sample of one hospital-developed screening tool with 
recommendations based on results.  Based on results, patients were recommended for further 
diagnostic testing, and results were sent to their primary care physician.   
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Brookhaven Memorial Hospital Medical Center describes their screening process below: 
 

ABI was first performed by an RN and interpreted by the doctor in the exam room. The 
doctor spoke briefly to each attendee about the result interpretation and follow-up 
recommendations.  Then the attendee sat in private consultation with the Cardiac 
Outreach & HeartCaring Coordinator.  She went over a full cardiovascular disease risk 
assessment in addition to reviewing the ABI results.  Framingham Risk, Abdominal Girth 
and BMI were also performed at that time.  An action plan was then discussed, based 
on these findings, for recommended therapeutic lifestyle modifications based on each 
attendeeôs individual risk assessment and needs. 

 
Indiana Regional Medical Center provides an example of their thorough follow-up:  
 

Patients were given all of their results and instructed what the results meant.  If 
abnormal, they were instructed to see their MD, as I would be forwarding a copy of the 
ABI result to their MD.  Patients with low ABIôs and a history of CAD had the results sent 
to their cardiologist also.   If the reading demonstrated non-compressible vessels, they 
were instructed on this definition and recommended for further evaluation to determine 
PAD diagnosis as this exam was inconclusive.   If BPôs were elevated, the patients were 
instructed to see their MDs for rechecks in the next few days and have BP randomly 
checked for consistency.   Any other abnormality in physical assessment was also 
noted on the letters to the MDs.ò 

 
Many hospitals used the screening opportunity to teach consumers about heart and vascular 
health, making their screening events interactive and entertaining. For example: 

 

¶ Personal welcome, sign-in, and intake by hospital staff 

¶ Heart-healthy refreshments (i.e., free lunch or breakfast) 

¶ Educational lectures on prevention and treatment of P.A.D. by physicians (titles 
included, ñProtecting an Active Lifestyle,ò ñConcerns of the Heart,ò ñA Healthy Leg to 
Stand On,ò and ñWhat Do Your Brain, Legs, and Heart Have in Common?ò) 

¶  P.A.D. educational videos for viewing while waiting in line 

¶ Individualized, one-on-one counseling on risk factors with educational materials and 
question and answer opportunities 

¶ Fitness trainers-led exercise sessions 

¶ Written materials from various hospital services such as specialty clinics, sleep disorder 
centers, women's centers, wellness centers, diabetes educators, and supporting 
primary care physicians 

¶ Events combined with other community activities (i.e., AHA Heart Start Walk) 

¶ Employee health fairs 

¶ Educational displays 
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Following is feedback received by hospitals from consumers and clinicians:  
 
Consumer comments  

 

I followed up with my doctor and he is doing further tests.  So glad I did it.   
 Thanks for offering this service at an affordable price."  Freeman Health System 
 
"...this is a wonderful service that the hospital is offering today." Pocono Health 

System    
 
 This is a great service that you are providing.    
 One person asked another waiting in line, So what is this P.A.D.? The other 
responded, You mean you haven't seen the commercials on T.V.?  It's like your 
legs are having a heart attack. Indiana Regional Medical Center 
 

Consumer stated she was happy that we offered the screening because she 
did not want to attend a "mobile" screening that is available in the community 
periodically.  She wanted to go to a "trustworthy hospital." St. Lukeôs Regional 
Medical Center 
 

Staff and clinician comments 
 

One significant outcome was a family of three who attended our event in response to 
their family member's recent bilateral amputations.  One of the three was found to be 
positive for P.A.D. and, due to the screening was looking forward to taking active steps 
in addressing the problem. Another patient will see a cardiologist for the first time to 
address blood pressure management.  A third patient is to be evaluated further by a 
vascular surgeon. A fourth patient was referred to our smoking cessation program.ò  

Winthrop-University Hospital 
 
I really wanted to get involved! Syd Gandhi, M.D. Cardiologist, Illinois Heart and Lung 
 
Both clinicians and participants enjoyed it. The camaraderie among the nurses from 
throughout the hospital was great. It proves that if you put a little effort into something 
you will have positive outcomes. Holy Name Hospital 

 
This is a really worthwhile event.  Iôm surprised at how many women came out to learn 
about P.A.D. Cardiologist at Decatur County Memorial Hospital  
 
...when you do this again - please let me know...it was fun!  
...we didn't just talk about P.A.D., we talked about hypertension with a lot of 
these folks. I explained to one young woman how to go online and apply for 
Medical Assistance - she has no insurance and she's positive for P.A.D.! 

 RN volunteers at Pocono Health System 
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Program Reach:  Collateral Materials  

 
Spirit Health Group markets participating in the P.A.D. Screening Initiative were provided with 
tools and resources to maximize their impact and reach.  A total of 20,360,625 collateral 
impressions were achieved through the nationwide distribution of these collateral materials*: 
 

Promotional Screening Event Posters      5,100  
Promotional Screening Event Postcards  (35 sites)  87,500  
HeartCaring Newsletters, Issue 3     90,000  
Spirit of Women Magazine P.A.D. HeartCaring Ad (Spring) 85,000  
Spirit of Women Magazine P.A.D. HeartCaring Ad (Summer) 85,000  
Extend Your Reach Newsletter (healthcare professionals) 15,000  

PAD Consumer E-mail Blast (Spirit database)   36,000   
PAD Consumer E-mail Blast (hospital databases)  93,750  
HeartCaring P.A.D. Screening Press Release (template) Unknown 
P.A.D. Fact Sheet (template)     Unknown 
P.A.D. Screening Ad (template)     Unknown 
P.A.D. Coalition P.A.D. Ad Customizable Ads (6 templates) Unknown 
P.A.D. Community Action Tool Kit includes:   45**  
 Stay in Circulation Overview      
 Planning Community Activities (guide) 
 Working with the Media (guide, pitch sheets, etc) 
 Press Release (templates) 
 Stay in Circulation Fact Sheets 
 Campaign Poster (double-sided) 

Educational DVD (for consumers) 
Patient Stories DVD 
Wallet Card  
Take Steps to Learn About PAD (wallet card) 
P.A.D PowerPoint  
Campaign Promotional Flyer 
Education Healthcare Providers (guide) 

   
Spirit markets also received the following PowerPoint presentations to educate community 
members, physician practices, and hospital staff year-round: 
 
Á P.A.D. Consumer PowerPoint Presentation for community outreach 
Á P.A.D. Clinical Training PowerPoint Presentations (7) to be used with physician 

practices and healthcare providers 
 

* Total number of pieces provided and distributed:  497,395 
** Additional quantities available upon request 
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HeartCaring Quarterly 
Newsletter ï 2,000 to each of 
45 HeartCaring markets for 
distribution by hospitals directly 
to consumers or through 
HeartCaring physician offices to 
patients.  Article featured Few 
Women are Aware of 
Peripheral Arterial Disease ï   
A Red Flag for Heart Disease 
 

Poster ï posted in hospital lobbies, 
hallways, etc.; also distributed to local 
business partners for display 

Postcard ï 2,000 mailed 
to consumers in each 
HeartCaring market as 
part of pre-event 
promotions 
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E-mail Blast ï sent to Spiritôs consumer database 
and also sent to HeartCaring markets in a format 
allowing them to customize the e-mail header 
and forward to their consumer groups. 
 

HeartCaring Fact Sheet on P.A.D. ï customizable 
consumer fact sheet provided in template form to all 
HeartCaring markets to be used as a hand-out at 
screening events, or distributed via physician 

offices, or as a mailing.  

PAD Coalition Ads ï 1 of 6 customizable and 
co-branded ad templates provided by P.A.D. 
Coalition to screening markets (both 
HeartCaring and Spirit of Women) to be used 
to promote screening events and P.A.D. 
awareness.  
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Extend Your Reach Newsletter ï mailed to 15,000+ healthcare 

executives and healthcare professionals twice a year; the issue above 
details the success of the HeartCaring September P.A.D. Screening 

Initiative over the years.   


